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KYOTO Shaping the Future

- KYOTO Design Lab’s Rese

The KYOTO Design Lab at Kyoto Institute of
Technology has been conducting various
research projects under the theme of
"(Re)Generative Design". When you think of
generative design, you may think of algorith-
mic design using computers, but it does not
stop there. The "Re" at the beginning of the
word means not only to create something
new but also to recreate or regenerate
something that already exists.

Our (Re)Generative Design framework can
be categorized into 5 areas: Material and
Genetic Sustainability, Business Regenera-
tion, Urban and Regional Regeneration, and
Social Sustainability. The five types of
projects are not independent of each other
but are organically linked and developed. As
a concrete example, | would like to introduce
the "Food" project that has been ongoing at
D-lab for more than five years.

The impetus for this project was a research
project conducted in 2015. In this project, we
collected and analyzed statistical data
related to Kyoto's food culture and food
products, researched the history of Japanese
food culture, and conducted field research
on the markets responsible for food culture
and finally published a book on the project.

During this project, we became more
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involved with the Nishiki Market, which was
the subject of our field research. Since we
were researching Kyoto's food culture,
Nishiki Market asked us to solve their
problems through design and architecture.
The challenge is the problem of eating while
walking in the market. In the second year of
the project, we designed an eat-in facility
where people could eat the food that they
bought in the market to solve the problem.
This initiative led to the actual realization of a
restaurant with an eat-in function.

This solution is not enough to solve the
problem of people walking and eating at the
same time. So, the next step was to start a
project with the Nishiki Market Association.
We met once a month to discuss the issue.
We decided to prohibit people from eating
while walking in the market. A sign was
designed and installed to announce the ban.

The next thing we did was design to
communicate the value of Kyoto's food
culture and Nishiki Market. We had an
exhibition about Kyoto's food at the Vitra
Design Museum in Germany in June of 2019.
There was something we discovered in our
interaction with Nishiki Market. It is the
unique system of caterers in Nishiki Market. A
caterer is a service that delivers cooked food,

Shidashi food system at Nishiki Market
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but the caterers at Nishiki Market were
especially unique in that they prepared and
delivered the usual dinner for local families.
We decided to plan a future food service
based on this type of caterer. In collaboration
with a professor specializing in information
engineering, we are planning a tailor-made
food system from Nishiki Market.

These are just a few of the examples we are
working on regarding food. We hope you can
see how our multiple projects are organically
connected and developed.
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