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Japan-China Design Symposium
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Introduction of Internation
Workshop with China

Kyushu University's Center of Designed
Futures hopes to create and disseminate
innovations to the world from the Asian hub
of design studies by strengthening coopera-
tion with design universities in China and
other Asian countries. Therefore, we would
like to introduce three examples of joint
classes we have conducted with Chinese
universities.

In the 2018 joint class with the Dalian University
of Technology, in collaboration with nine
local industries in Fukuoka Prefecture, each
company designed products, packages, and
other items to be sold in China. The class
period was about four months, and 21
students from Kyushu University and 20
students from the Dalian University of
Technology participated in the class.
Orientations and company site visits were
held in Japan, and the final presentation and
exhibition were held in China, where three of
the students' design proposals were
commercialized.

In the 2019 workshop with the Dalian
University of Technology, students and
faculty from the university came to Japan to
work with Chikuzen Town, Asakura District,
Fukuoka Prefecture. Over five days, they
made a wide range of design proposals for
products, spaces, and services to promote
tourism in Chikuzen Town. 14 students from
both universities participated in the project.
The final presentation was attended by the
mayor, deputy mayor, and officials in charge
of regional development of Chikuzen Town,
and was highly evaluated.

In the workshop conducted by 3 faculty
members of Kyushu University held at
Beijing University of Technology in 2018, 35
graduate students of Beijing University of
Technology Were asked to think about what
they would like to carry and design methods
and tools to carry it under the theme of
"Carry". Despite the short period of four days,
they completed a series of design processes
from setting the task to the final proposal.

Based on these experiences, Japanese
universities have four advantages to collabo-
rate with Chinese universities: First, China is
now the most advanced country globally,
with its astonishingly fast pace of ICT/loT,
infrastructure changes, and introduction of
new business models. Second, as an Asian
country, China can be expected to foster a
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sense of internationalism different from that
of Europe and the United States. Third, the
characteristics of design education and
students in Japan and China are very
different, and we can share the strengths of
both countries. Fourth, the communication
barriers are lower than in Europe and the
United States, as it is easier to receive
support from Chinese students who can
speak Japanese, and there is less time
difference.

Lastly, regarding my impressions about the
significance of collaboration with Chinese
design universities, | am researching the
expression of traditional Japanese aesthetics
in modern product design. The aesthetics
and culture of Japan and China have many
things in common, such as the idea that
"nothing" is not nothing, the idea of express-
ing the essence of something rather than
seeing it as it is, spatial awareness where
multiple different perspectives and times
coexist, the culture of tea that has continued
since ancient times, and the culture of
getting souvenirs as a form of gratitude.
Similarly, many things are common through-
out Asia. The aesthetic, values, worldview,
and lifestyle of Japan, China, and other Asian
countries are the same in times of high
uncertainty. We can show a new vision with
ideas and methods different from those of
the West, not only in product design but also
in all areas such as solving social problems
and realizing a sustainable world. We would
like to continue to strengthen our ties with
design universities in China and Asia from
this perspective.
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Associate Professor Yoshitaka Sugimoto

15 PRI B AR AR B 7 1A A —%&at R
JLDREICMZANS RITBZFS HTEESI 2R3




